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USPS Aproved MailNotes™ Labels

RPN products help direct response marketers increase
your response rates:
« affix to outside of mailpiece
* create a ‘call to action’
« flag pattern, uncoated yellow and
high impact gloss white
* applied in linered and linerless formats

Other available options for other MailNote products:
 HIN —High Impact Nots for graphic appeal
beyond square notes
» DR Mailers — Direct mail pieces with
Ad Specialties attached

For the most current success stories visit...
WwWw.usps.com/repositionablenotes/successstories

www.mail-notes.com

© 2005 NAStar Inc. MailNotes™ is a trademark of NAStar Inc.

Do You Want To:

Increase your response rates?
increase ad recognition?

Ask us how....

z

Messages That Stick!

Best Deals
of the Year!

Clearance items
from shoes to ropes
starting on ...pg 11.
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Repositionable MailNotes™ Labels
are now allowed on all letters, cards, large envelopes,
magazines, catalogs, and newspapers. MailNotes can
increase response rates and work in many ways:

» Coupon or teaser copy

» Reminder to place near computer or phone

» Key message to attach

* Personalized offer

« Call attention to specific information inside

such as in a catalog







